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The Research



All Markets

• 65% of all respondents were aware of the rock slide and 82% 
were correct with regards to the location.

• 38% of respondents agreed that the rock slide would be a major 
inconvenience and that it would be difficult to get to their 
destination. 

• 44% of respondents agreed that the rock slide would create traffic 
and 46% agreed that it would require an alternate route.

• 40% of respondents indicated that the rock slide would have no 
impact on their travel plans.

• With confirmation of the specific location of the rock slide, 82% of 
respondents responded that they were no more or less likely to 
visit the North Carolina mountains in the next six months.



Awareness of Rock Slide by Market
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Correct knowledge of rock slide location

– Of the 16.5% of Atlanta respondents who were aware 
of the rock slide, 66.7% of them knew the correct 
location of the slide, while twenty-one percent were 
not sure.

– All other markets had a higher proportion of 
respondents who correctly knew the location of the 
rock slide
• Charlotte – 87.4%
• Columbia* – 73.7% (*small sample size)
• Knoxville – 83.1%
• Raleigh – 80.6%
• Greenville/Spartanburg – 86.0%
• Greensboro/Winston-Salem – 81.3%



Perception of impact of rock slide on future 
travel to North Carolina mountains

– Major inconvenience?

• Knoxville respondents agreed most strongly that the rock slide 
would be a major inconvenience to them (70.3%), while 
Atlanta respondents were unsure (47.0%) as to whether it 
would be an inconvenience.  This is most likely due to the lack 
of awareness overall in this market.

• About 40% of respondents in the Raleigh, 
Greenville/Spartanburg, and Greensboro/Winston-Salem 
markets agreed that the rock slide would be a major 
inconvenience.



– Alternate route?

• The Knoxville market had the highest proportion of 
respondents (84.5%) who indicated that the rock slide would 
cause them to find an alternate route to the North Carolina 
mountains…they were mostly correct!

• Just over half of the respondents (50.7%) from the 
Greenville/Spartanburg market and just less than half of the 
Greensboro/Winston-Salem market believed that the rock 
slide would require them to take an alternate route, while 
32% of Atlanta respondents indicated the same.



– More difficult to get to destination?

• Almost three-fourths of Knoxville respondents believed that 
the rock slide would make it more difficult to get to their 
North Carolina destination, while only 26.1% of Atlanta 
respondents believed this.

• Just over a third of Charlotte (34.5%) and Raleigh (39.9%) 
respondents responded that the rock slide would cause 
difficulty getting to their destination.

• A slightly higher proportion of Greensboro/Winston-Salem 
(41.3%) and Greenville/Spartanburg (41.9%) responded 
similarly. 



– Traffic or delays as a result of rock slide?

• Despite knowing the exact location of the rock slide, twenty-
nine percent of respondents in eastern markets (excluding 
Atlanta) expected that that the rock slide would cause delays 
and other traffic on their normal or alternate route to the 
North Carolina mountains.

• Over seventy percent of Knoxville respondents agreed that 
the rock slide would cause traffic and delays on their route 
to the mountains.

– No impact on travel?

• Almost one-third (32.1%) of eastern markets agreed that the 
rock slide would have no impact on their travel.
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Comparison of Raleigh and Charlotte markets
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Perceptions of How Travel Will be Affected

• The rock slide would be a major inconvenience
– Raleigh 39.9%
– Charlotte 35.1%

• The rock slide would require an alternate route
– Raleigh 45.8%
– Charlotte 38.0%

• The rock slide would make it more difficult to get to destination
– Raleigh 39.9%
– Charlotte 44.3%

• The rock slide would create traffic or delays
– Raleigh 46.3%
– Charlotte 44.3%

• The rock slide would have no impact on my plans
– Raleigh 40.4%
– Charlotte 49.1%



Based on confirmation of the rock slide location, 
how has your likelihood to visit in the 

next 6 months changed?
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Test Messaging

Eastern Markets

•The North Carolina mountains are as close as ever.

•Getting to the North Carolina mountains is easy.  It’s leaving that’s hard.

•Happy Holidays.  Your visit to North Carolina’s mountains does not require a detour.

•There’s no rock between you and your escape to North Carolina’s mountains.

Knoxville Market

•How do you get around a rock slide?  Any number of ways.

•Even with a rock slide, the North Carolina mountains are just as easy to get to.

•Don’t let a little rock slide stand between you and a great getaway.

•One road is closed, but the rest are open.



Research in Crisis Planning is Crucial



Results?

• Lodging data for Western NC during time of I-40 closure

– December 2009 occupancy +5.4%

– January 2010 occupancy -2.4%

– February 2010 occupancy +3.9%

– March 2010 occupancy +2.3%

– April 2010 occupancy +7.6%

• Other anecdotal results obtained

– Greater lack of general geography knowledge the further away 
the market from the site



Conclusion


